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Todayʼs topics:


•  General theme: “What works to promote a solar 
business?” 


•  Review of communications basics:

¥  Core message

¥  Identity

¥  Website

¥  Online promotion

¥  Advertising

¥  Events

¥  PR




Marketing Components:!

¥  Crafting your core message Ð your businessÕs reason for being, 
niche, differentiating factor, competitive advantage 

¥  Shaping identity to effectively deliver the core message - name, 
logo, tagline 

¥  Website  Ð Your portal to the world; first impressions and lasting 
value 

¥  Advertising  Ð print and online 

¥  Collateral  Ð brochures, catalog, flyers 

¥  Trade shows and educational events 

¥  PR Ð press releases, feature stories, media relationships 

¥  Integrated Strategy Ð putting it all together 



Crafting Your Core Message


¥  Your core message grows out of your vision for the 

company 

¥  Why are you in business? What makes your 

company different? 

¥  Who is your target audience, what is your niche? 

¥  What is your competitive advantage? 



Identity - name, logo & tagline"

•  Capture and express your companyʼs 
essential nature


•  Clean and simple


•  Use pervasively!


•  Be consistent, but not inflexible




Websites


¥  Your primary Òfront doorÓ 

¥  A well-designed website is essential today!


¥  First step: Get clear on your siteʼs goals.


¥  Clean and simple design


¥  Make it obvious whatʼs important and whatʼs secondary

¥  Positioning

¥  Color

¥  Type size

¥  Organization/grouping 



Websites


¥  Clear, easy navigation 
•  Donʼt let your reader get lost!

•  Make it simple to find the info s/he wants and needs 

¥  Keep the site up-to-date and fresh! 



Websites


¥  SEO - Search engine optimization 

¥  Does any engine but Google matter? 

¥  SEO basics:

¥  Keyword-rich text (use Googleʼs keyword tool)

¥  Links-in (quality counts!)

¥  Page title – quick results

¥  Meta tags – keywords, description

¥  <H1> and <H2> tags for keyword text

¥  Rent your domain name for 5 or 10 years

¥  See what high-ranking competitors are doing! (view 
ʻsourceʼ)




Online promotion


¥  E-newsletter  

¥  Company blog  

¥  Social networks and forums 

¥  Cross linking 

¥  Email marketing 



Advertising


¥  Clear, clean, simple, consistent 

•  Present features and especially benefits – not 
technical jargon and detail.


•  Select targeted media


•  The power of testimonials – ask for them; edit them


•  Online – Google AdWords


•  Online – banner ads and more 



Solar education events


¥  Venues: 
•  Rotary, Kiwanis

•  Schools

•  State fairs

•  Your facility 

¥  Your presentation 
•  Powerpoint

•  Video

•  Pass outs 



Public Relations


¥  Solar is news! Take full advantage 

•  Invite media to any events


•  Business launch


•  Interesting installations


•  Feature stories




Display your passion for solar!


Nothing sells like genuine enthusiasm. 


